
“If I’ve learned anything from big-bud-
get action movies, it’s that complicated glob-
al problems are best solved by one lonely 
guy,” says critically-acclaimed movie direc-
tor Morgan Spurlock at the beginning of his 
new film. If the name 
Morgan Spurlock 
doesn’t ring a bell, 
think of the guy who 
ate McDonald’s for 
breakfast, lunch and 
dinner for one full 
month. That’s right, 
this “Supersized” 
director is here for 
another go-around—
but now he is search-
ing for answers to 
another age-old 
question: Where in 
the world is Osama 
Bin Laden?

The movie starts 
out with Spurlock’s 
discovery that his 
wife is pregnant. 
Anxious for his un-
born child’s safety 
in a world full of 
terrorists, he pre-
pares to leave and 
find where Osama 
Bin Laden is hiding. 
Sounds like it could 
be funny, right?

Sadly, this is not the case. “Where in the 
World” does not quite find the funny bone. 
The movie shifts into a strange animated 
sequence that includes a papier-mâché 

Spurlock and Bush and a video game se-
quence pitting Spurlock against Bin Laden, 
using such moves as “Red Neck Power” and 
“Mustache Whip.” These sorts of sequences 
occur frequently throughout the film and de-
tract from the overall viewing experience.

But after all, this is a documentary—

how much does it teach its viewers? Well, 
to put it kindly, not much more than can be 
learned from watching a half hour of “South 
Park.”

Spurlock interviews many different 
people ranging from university students in 
Cairo to the poorest of the poor in Morocco, 
seemingly random Iraqi shoppers and farm-
ers. He even interviews the uncle of Al-
Qaeda leader Ayman al-Zawahiri. However, 
all of these interviewees seem to say the 

same thing: “It’s not 
the American people 
we have problems 
with, it’s the American 
government!” or 
“Islam is not a radical 
religion that calls for 
blood!”

Though these 
points are valid, they 
would have been 
much more interest-
ingly presented had 
Spurlock found some 
differing views, and 
perhaps told us some-
thing most Americans 
don’t already know.

All in all, this 
movie is not one that 
we can highly recom-
mend. It is just an-
other redundant doc-
umentary with a bit 
of slapstick comedy 
thrown in, in an at-
tempt to be marginally 

entertaining. The ending 
of the movie is rather fit-
ting: Spurlock returns to 

his wife, glad his journey is over. Frankly, 
as you leave the theater, you too will be glad 
it is over.
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On sunny days, senior Jason Rothe 
likes to relax and enjoy a delicious Grande 
Vanilla Bean Oreo Milkshake from Tully’s. 
He used to, that is, until now.

“Are you serious?” Rothe said after 
hearing the news. “I’m actually really mad 
at them now.”

Yes, the favorite coffee shop of, oh, so 
many Bellevue students has been hiding a 
terrible secret for quite some time now. The 
discreetly imprinted “20” on the bottom of 
the iced Grande cup, which promises 20 
fluid ounces of deliciousness to the con-
sumer, is a blatant lie. The Grande holds no 
more than 2 extra ounces.

“People never realize it because the 
Grande looks bigger. Really, it’s just tall 
and skinny, while the Tall sized cup is 
shorter but wider,” an unnamed student 
employee said.

After employing several methods of 
measuring, the Barque concluded that the 
difference between the iced Tall and iced 
Grande is a mere 2.03 fluid ounces. Staff 
tests cannot be guaranteed scientific, but 
our research clearly shows the Grande as 
holding 18.6 ounces rather than 20.

“I first heard about the cup sizes from 
one of the managers. They poured water be-
tween the two cups to show me. It’s true!” 
the employee said.

But how has Tully’s gotten away with 
this trick for so long?

“I don’t think that most 
employees do know 
about it. That’s prob-
ably why manage-
ment hasn’t been 
approached—
not many 
people know,” 
the employee 
said. “If cus-
tomers ask 
us about the 
difference in ounces, 
we always tell them the 
Grande is 4 ounces bigger than 
the Tall.”

This state-
ment is true 
when con-
cerning the hot 

beverages. But, 
because of the 
falsely marked 
iced drinks, if a 
suspicious cus-
tomer were to 
check the bottom 
of their cup, they 
would be ensured 
that the employee 

was feeding them correct information. 
Problem solved.

“Sometimes customers will think for a 
minute and say, ‘Well, I guess I’ll splurge 
and have a Grande today!’ And we’re just 
like, ‘Go for it!’” the employee said.

Perhaps this lack of sympathy 
among employees (those who know 

the secret, that is) is justified. After 
all, the approximate 55 cent 

price difference is probably 
peanuts to the majority of the 
necktie-wearing, Java-guz-
zling Bellevue Tully’s crowd. 

But as a high school student, 
it is something to watch out for. 

“All those little 50 cent differenc-
es can add up: Each week, the money 

you’d waste would add up to about the price 
of another Latte,” the employee said.

Tully’s real crime, however, is not sim-
ply stealing a few quarters; their market-
ing is obviously misleading. Who does this 
“Tully” guy think he is, anyway? 

Especially as the warm weather is fi-
nally beginning to stick, an increasing num-
ber of students will be making midday trips 
to the coffee shop for a cool, refreshing 
drink. A word to all Tully’s-goers, though: 
Stick with the Tall. Drop that extra 50 cents 
in the tip jar instead.

Head of Marketing at Tully’s 
Corporate Office Martin Walker declined to 
comment.

One iced coffee, hold the lies Spring Concert 
Calender

Still searching. . . for a worthy sequel
Antoine Martel
Focus Editor
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A FUtile Effort? Spurlockõs þlm seeks answers to big questions but ultimately comes 
up empty handed 

ANTOINE MARTEL

As I Lay Dying, 
Showbox at the Market 
7 p.m.
*Hardcore Metal

103.7 The Mountain’s 
Earth Day Concert, 
Moore Theater
*The BoDeans and Mike 
Daughtry’s band.

Blue Oyster Cult, Skagit 
Valley Casino 7 p.m.
* As seen on RockBand

Dirty Nasty and Andre 
Legacy, Chop Suey 8 
p.m.
* Underground Rap

Mac Lethal, Chop Suey 
8 p.m.
* More Underground Rap

Augustana, Showbox at 
the Market 8 p.m.
*Indie Rock

Kate Nash, The Showbox 
at the Market 8 p.m.
*If you like Feist or Lily 
Allen, you might like her

KT Tunstall, The Moore 
Theater

Avril Lavigne, The 
Comcast Arena/Everet 
Events Center

Cake, The Paramount 
Theater 7 p.m.
* “Short Skirt/long Jacket” 
ring any bells?

Coheed and Cambria The 
Showbox Sodo 7 p.m.
* Modern punk rock

Sasquatch Music 
Festival, The Gorge 
Ampitheater
* Too many bands to count

School Yard Heroes/
Aiden, Showbox at the 
Market 7 p.m.
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