
As our environm
ent becom

es m
ore 

and m
ore polluted due to a lack of hu-

m
an responsibility, there are people out 

there who have brought it upon them
selves 

to take action.
Earthbound, a pro-environm

ent club dedicated 
to saving the planet, is m

aking a difference by starting 
sm

all and close to hom
e.

The recycling cans that are seen throughout the school, in teachers’ class 
room

s and in the hallways were placed there because of Earthbound’s efforts. 
The club is trying to place even m

ore recycling bins around the school, espe-
cially near the cafeteria. 

The club also hosted its second annual “W
ho Turned Up the Heat” event at 

the beginning of the school year. The night was dedicated to prom
oting aware-

ness to global warm
ing and to inform

 students and adults alike how they could 
reduce their im

pact.
Chem

istry teacher Jeannine Sieler is an avid supporter of Earthbound’s 
efforts.

“I think that [Earthbound] is very effective... they need m
ore support in 

order to work. I don’t think they get enough,” Sieler said.
Earthbound has also been exploring the possibility of using reusable 

lunch trays in the cafeteria. Though reusable lunch trays are each three to 
four cents m

ore expensive, they are better for the environm
ent com

pared to 
their disposable counterparts.

“Earthbound needs support from
 the whole school in order to get things 

done. W
e can put out recycling bins or com

post bins, but everyone needs 
to use them

,” senior co-president Eric Spishak said.
The 

other 
co-president 

of 
Earthbound 

is 
senior 

G
racie 

Johnson.
The efforts of Earthbound are an exam

ple that everyone at 
our school can follow. W

hether it m
eans recycling your pop 

can or picking up a piece of litter, anyone can do their part 
to save the environm

ent.

Cham
pions of prom

inent causes, 
once 

disgraced, 
eventually 

fall 
into 

silence.
A

l G
ore is not one of these failures. The 

A
lliance for Clim

ate Protection, a nonprofit effort founded and directed by G
ore, 

launched a three-year, $300,000,000 advertising cam
paign on M

onday M
arch 31.

The A
lliance asks for the global com

m
unity to fight global w

arm
ing together, 

not as a collection of individuals, but as a group. The cam
paign w

as dubbed “W
E” 

in reference to this concept.
The W

E cam
paign is focusing on advertising eco-friendly approaches to every-

day life and inform
ing people about their environm

ental footprint. The education-
al m

aterial available from
 the cam

paign’s w
ebsite exceeds that of a sm

all library. 
Several different m

ethods of assisting the cam
paign, educating others and starting 

local action are listed on each w
ebpage. O

n television, it is com
m

on for an environ-
m

ental advertisem
ent to be in every com

m
ercial break in som

e regions. 
Previous environm

ental advocacy has com
e across as either too text heavy 

or too elitist and fanatical. The vivid colors and m
ore interactive features of the 

W
E cam

paign appeal to m
ore people than the scholarly speeches and em

otional 
outbursts of the past.

O
ne of the exciting aspects of the cam

paign is its politically neutral approach. 
W

hile the environm
ent has long been a liberal priority, form

er H
ouse Speaker 

N
ew

t G
ingrich, a Republican, speaks beside the current H

ouse Speaker N
ancy 

Pelosi, a D
em

ocrat. D
em

ocratic radio talk show
 host Reverend A

l Sharpton 
and his counterpart, the ultraconservative Pat Robertson, both receive tim

e on 
the air.

In a w
orld w

here eco-friendly businesses garner few
er custom

ers than 
their industrial rivals and gas guzzling trucks vastly outsell hybrid cars, an 
objective cam

paign devoted to going green brightens the forecast. 

Click. The lights w
ent off. Click. The lights w

ent on, and as our eyes 
opened w

e w
ere greeted by a w

orld exactly the sam
e as it w

as an hour 
beforehand.

O
n Saturday, M

arch 29, m
illions of people in developed nations 

around the w
orld partook in an “hour of darkness” to raise aw

areness 
about global w

arm
ing. Supposedly, w

e dem
onstrated how

 serious w
e 

are about fighting clim
ate change. 

W
hile there is no doubt that the intentions of the organizers w

ere 
genuine, the hour of darkness is not going to alleviate any of the prob-
lem

s our planet is facing. A
n hour is a trivial am

ount of energy usage 
com

pared to the am
ount used the other 8,759 hours in a year. The only 

thing this event has proved is our ability to sooth our conscience.
The hour of darkness and sim

ilar one-tim
e fights against m

ajor glob-
al issues are m

erely a w
ay for the developed w

orld to feel good about 

itself. If w
e don’t buy gas today, pat ourselves on the back and buy 10 

gallons tom
orrow, w

e haven’t really done m
uch, have w

e?  If anything, 
these fad cam

paigns are distracting people from
 developing long term

 
solutions to our problem

s.
W

hen w
e w

ant to see real solutions w
e are going to have to face 

som
e harsh realities. W

hat the earth needs is a long term
 com

m
itm

ent 
by hum

anity to reduce our consum
ption and environm

ental im
pact. That 

m
eans w

e are going to have to start m
aking sacrifices, w

hich m
eans 

m
ore than getting a Facebook application that certifies your page as 

“green.” W
e need to w

rite to our leaders and dem
and that they sign the 

K
yoto Protocol on clim

ate change; w
e need to dem

and that m
oney is 

put into alternative energy sources; w
e need to dem

and environm
ental 

consciousness from
 every other citizen of this nation. W

e don’t need to 
shun the next global salvation fad, but w

e do need to rem
em

ber that if 
saving the earth w

as as easy as turning off your lights for an hour, w
e 

w
ouldn’t be in the predicam

ent w
e are in now. 
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The Environm
ent

O
ne hour is not enough to save the environm

ent

“WE” can solve it
Earthbound evokes awareness

Environm
ent M

yths

M
yth: Clim

ate 
change and loss of the 

ozone layer are the sam
e 

thing. 
Fact: They are tw

o differ-
ent problem

s that are not very 
closely connected. The gases 
responsible for our disappear-
ing ozone layer, CFCs, only 
play a sm

all role in the 
clim

ate change w
e are 

experiencing.  

M
yth: A

erosol 
spray cans are a m

a-
jor contributor to clim

ate 
change.

Fact: U
sing aerosol spray 

cans, w
hether for deodorizing 

or spray painting, has a m
ini-

m
al effect on clim

ate change. 
M

any aerosol cans, how
ever, 

contain chem
icals, so it is 

better to use air pressur-
ized ones. 

M
y

t
h

: 
Forests 

are 
rapidly 

declining.
Fact: U

nited N
ations 

data show
s that forest 

acreage has recently in-
creased. In the U

nited 
States alone today, forest 
tree grow

th exceeds tree 
cutting by 37 percent.


